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Our OF THE STORM OF WaR...THE Most CHALLENGI 


100,000 WOMEN™ PRESS ACENTS 
HELP BUILD ‘KINGS GO FORTH’ 
AS TOP GROSSER EVERYWHERE! 


THE PREVIEW! 


Never underestimate the influence of a woman—especially when 
it comes to selling a movie! On this premise we have shown 
“Kings Go Forth” at special women’s previews in dozens of key 


cities—with uniformly outstanding success. 


The preview pattern has been to have the event hostessed by a 
leading TV personality with her own show, such as Martha Deane 
in New York and Kathy Godfrey in Hartford. After seeing the 
preview the women guests fill in comment cards and are asked 
to mail special post cards to their friends. The word-of-mouth 


so generated has been tremendous. 


Here on these pages is a simplified version of this promotion 
which any theatre anywhere can use with profit. Where an actual 
preview two weeks in advance of opening is not feasible, many 


of the angles of this campaign can be staged on your opening day. 


STEP-BY-STEP PROCEDURE: 


1. Tie in leading women’s TY or radio 
commentator. She invites the women and acts as hostess 
at the preview. Set at least 5 spots. 


2. Set time and date for preview, prefer- 
ably 2-3 weeks before regular engagement. Allow 212 
hours for showing and collecting comments and taped in- 
terviews. Check UA Exhange for preview print. 


3. Order all necessary materials: programs, 
recommendation cards, ad mats and radio spot records. 
How to get them is described elsewhere on these pages. 


4. Invite key women in town and organ- 
ization groups directly. 


3 5. Print necessary materials locally: invita- 
tions, comment cards.. 


ae 6. Invite press — women’s page editors, 
movie critics, columnists and TV/radio commentators. 


7. Mail invitations as requests are received. 


8. Hostess commentator should be on hand 
to greet the guests. 


9. Each guest on entering receives program 
and comment card. 


10. Commentator makes 2-minute address 
to guests just before screening. 


PREVIEW PROGRAMS 


The 4-page, 82” x 11” program (without imprint) is 
available at low cost for distribution to preview audience. 


PRICES (F.0.B., New York) 
OG. can. $7.00 TOG0....... $13.00 1500.3...5 $19.00 


Be sure to insert locally-prepared comment post cards in 


each program before distributing to guests. 


RECOMMENDATION CARDS 


This recommendation Post Card (4” x 7”) should be dis- 
tributed to preview guests immediately following the 
screening. Invite each woman to mail 4 or 5 cards to their 
friends. It offers them a tangible means of reciprocating 
for the VIP treatment accorded them at the screening. 


PRICES (F.0.B., New York) : 
$13.50 per 1000 


| 

| ORDER BOTH ITEMS DIRECT FROM: 
| “Kings Go Forth” Program 

P.O. Box 253 

Madison Square Station 

: New York 10, N. Y. 

| 


PREVIEW PUBLICITY! | 


This preview can be an exciting and unique public event. Pub- 
licize it with the regular publicity art and stories available in 
this pressbook. Special stories are available on opposite page. 
In addition, place this ad directly—or TV station may wish to 
use it—on television page in newspaper, calling attention to the 
special announcements. 


(Name of Commentator) 
Invites You To 


A SPECIAL WOMEN’S PREVIEW 


COMMENTATOR 


of 


starring 


FRANK SINATRA-TONY CURTIS-NATALIE WOOD 


FOR INFORMATION 
ABOUT THIS UNIQUE DAY 
AND EXCITING TIME 
EVENT, TUNE IN 


2 Cols. x 37 Lines—74 Lines (5 Inches} Mat 210 
THIS AD also available in 3-col. size. Order MAT 305. 


FOLLOW-UP CAMPAIGN! 


1. Get as many comment cards filled 
in by guests as possible before they leave theatre. 
Cards should be stamped post cards so that they 
can be mailed in later. Use comments for lobby 
display, newspaper story, organization bulletin. 


2. Give each guest several recom- 
mendation post cards (see left) to be mailed by 
them to their friends. 


3. Use comments for newspaper ad 
(see page 11). 


4. If you get taped interviews, use 
these for radio and play back in lobby. 

5. Prepare a bulletin with quotes to 
be mailed to members of inyited organizations. 


6. Prepare cards with photos and 
comments for display in supermarkets, women’s 
shops and lobby. 


The test showing in Hartford, followed by Women’s Previews 
across the nation reaching an estimated 100,000 women, 
proved that you can condition and stimulate women to sell 
“Kings Go Forth” by recommending it to their friends, their 
families and teen-agers. The- previews also prove that women 
are especially enthusiastic about the love story and the great 
star performances. Don’t miss the opportunity to let the 
women in your town .be- your- most effective press agents! 


FIRST PREVIEW IN 
HARTFORD PACES THE 
NATIONWIDE SEND-OFF! 
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Women respond enthusiastically fo the picture, the excite- 
’ ment and VIP treatment! World-of-mouth becomes terrific! 


© 1958 United Artists Corporation 


FRANK SINATRA RADIO SPOT! 


One-minute spot in which Frank Sinatra tells about the 
preview and asks the women to write for invitations. 
Available FREE ... from: — Exploitation Dep’t, United 
Artists Corp., 729—7th Ave., New York, N. Y. 


COMMENTATOR’'S TV SCRIPT! 


LOCAL FEMALE M. C.: ... I’d like to make a special announcement 
about a very special event—an invitational showing of one of the season’s 
finest and most important new films, “KINGS GO FORTH” on (DATE) 
at (THEATRE). This preview is exclusively for us women because we 
determine the tastes of the nation—not only by what we buy and what we 


wear, but also by what books and motion pictures we like and recommend 


to our families and friends. Hollywood never underestimates the influence 
of women—or our happy ability to spread good news quickly! “KINGS GO 
FORTH” stars Frank Sinatra, Tony Curtis and Natalie Wood. It’s an 
unusual and challenging love story that takes place on the romantic French 
Riviera. They tell me that Frank Sinatra gives a dramatic performance, so 
powerful that it surpasses his Oscar-winning role in “From Here to Eternity.” 
Ladies, you can see “KINGS GO FORTH” at this special preview before its 
regular opening at the (THEATRE) on (DATE)... . And now here’s how 
you can get your free tickets to this special invitation preview. Simply drop 
SoC NAD oo ny: eas CE EONOR ADE . onus at 
2 ae LAN LOIN Voce) cee aes (ADDRESS) .. 


and telling me how many tickets you want. Do it now—today—so that we 


a letter or postcard to me 


.., giving your name and address 


can be sure to get your tickets to you in plenty of time. The “KINGS GO 
GLACE Bae oes 
..(THEATRE).... at ....(TIME)..... If you have friends who 


would also like to come, tell them to write to me, too. 


FORTH” invitation screening for women will be held on . 


at the .. 


ANNOUNCEMENT! 


(name of commentator).... will 
be the hostess at a special Women’s 
Invitation Preview of the new Frank 
Sinatra film “Kings Go Forth” on 
aes stan at-the <) «s,m... Fheatre. 
The unique event is one of a nation- 
wide series of advance distaff show- 
ings arranged by producer Frank 
Ross in acknowledgement of the in- 
fluence of women in making motion 
picture successes. 

Tony Curtis and Natalie Wood are 
co-starred with Sinatra in “Kings Go 
Forth,” a challenging love story of 
two men and a girl on the French 
Riviera during World War II. The 
United Artists film will open its 
regular first-run engagement at the 
Bieta wns toss ie Theatre on .......... 

Invitations to the preview may be 
obtained by writing to 
Following the showing, 
mentator)...... will interview some 
of the women guests. 


FEATURE STORY! 


Hollywood producer Frank Ross 
is one man who really doesn’t under- 
estimate the influence of a woman. 
That, in essence, is the reason for 
the Special Women’s Preview of 
his new film “Kings Go Forth,” 
starring Frank Sinatra, Tony Curtis 


and Natalie Wood which takes 
place at the ..... Theatre on...... 
“There’s been plenty said and 


written about how women control 
purse strings of the country,” says 
Mr. Ross, “but even more important 
is the unique feminine talent for 
disseminating news and generating 
enthusiasm through that most im- 
portant of all the communications 
media — personal word of mouth. 
When you come right down to it, 
that’s what makes best-sellers out of 
books and breaks motion picture 
box-office records.” 

Ross refuses to take sides on how 
well a lady can keep a secret. His 
interests lie in the oppoite direction. 


“When a producer has a good film, 
he wants to tell the world about it. 
The best way to do that is through 
women.” 

Frank Sinatra, who is co-producer 
as well as star of “Kings Go Forth,” 
is in full accord with the Ross plan 
to hold a special women’s preview 
of the film in every city. And with 
good reason. From the very begin- 
ning of his fabulous career, female 
fans have been the foundation of 
his phenomenal popularity. 

“Kings Go Forth,” which will 
open its regular first-run engage- 
Wient-at Che seca eee Theatre on 
ee , is a challenging con- 
temporary love story of two men 
and a girl. Parts of the film were 
photographed on location on the 
romantic French Riviera. A United 
Artists release, it is based on a 
best-selling novel and was directed 
by Delmer Daves. 


COMMENT CARDS! 
Print a sufficient quantity 
locally on white card stock, 
with this copy: 


"You have just seen a pre- 
view of KINGS GO FORTH. 
How would you classify this 
picture? EXCELLENT [| 
VERY GOOD (|| GOOD (| 
FAIR [|]. Would you de- 
scribe the story as UNUS- 
UAL [| SUSPENSEFUL [| 
ROMANTIC [| DARING [). 
Will you recommend it to 
your family and _ friends? 
General Remarks: (space 
for comment). Please circle 
your age group: 12-18 
19-30 31-45 over 45. If you 
represent an organization, 
please designate which one.” 


NATALIE 


ORGANIZATIONS! 


Suggested letter to women’s 
organizations: 


Dear Madam: 


On (date) a unique event 
of particular interest to the 
women of (city) will take 
place at the (Theatre). 


At (time) that morning, 
there will be an invitation 
preview of ‘’Kings Go Forth” 
—a distinguished new mo- 
tion picture which will be- 
gin regular performances in 
this theatre starting (date). 


“Kings Go Forth” stars 
Frank Sinatra, Tony Curtis 
and Natalie Wood. It was 
produced by Frank Ross, the 
man who made “The Robe.” 


This city has been select- 
ed for one of the nationwide 
series of previews of “Kings 
Go Forth” designed to alert 
the women of this country 
and, throu gh them, their 
friends, families and com- 
munities—to this challeng- 
ing entertainment. 


I am pleased to extend to 
your organization an invita- 
tion to the Preview of “Kings 
Go Forth.”” Two tickets are 
enclosed. If you wish more 
for other officers or com- 
mittee chairmen, | shall be 
happy to send them to you. 

| look forward to greeting 
you at the theatre that 
morning. 

Cordially yours, 


Our OF THE STORM OF War...THE Most CHALLENGING Love StoRY OF 


with LEORA DANA - From the novel “Kings Go Forth” by JOE DAVID BROWN - Directed by DELMER DAVES 
Screenplay by MERLE MILLER - wusic by ELMER BERNSTEIN - A ROSS-ETON Production « Released thu UNITED [IZ ARTISTS 


INVITATION! 
Print a suificient quantity 
locally on the backs of regu- 
lar 2c U:S. Postal Cards. 
Copy reads: 


“YOUR TICKET to the 
SPECIAL WOMEN’S 
INVITATION PREVIEW 
of FRANK SINATRA, 
TONY CURTIS, 


NATALIE WOOD in 
“KINGS GO FORTH” 
(date-time-place) 
ADMIT ONE! 


QUESTIONS! 
Suggested For Lobby Taped 


Interviews: 

1. How did you enjoy Kings Go 
Forth? 

2.Will you recommend Kings 
Go Forth to your family and 
friends? 

3.What scene in Kings Go 
Forth did you like best? 

4. How would you rate Frank 
Sinatra’s performance? 


.Do you believe the theme and 
love story of Kings Go Forth 
will appeal to teen-agers? 


nN 


6. What other comments about 
Kings Go Forth would you 
care to make? 


Our Time! 


6 Cols. x 130 Lines—780 Lines (56 Inches) 


Mat 601 
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MUSIC «+ BOOK BALLYS « NATIONAL PROMOTIONS 


CAPITOL RECORDING OF “KINGS GO FORTH” SOUND 
te ee * ~<TRACK KEYS BIG MUSIC PROMOTION! 


Frank Sinatra Recording of ‘Song From Kings Go Forth” 
and Nelson Riddle Instrumental Recording of This Song . 
Add Extra Selling Punch to Your Campaign! 


Every record shop and music store in the country, plus many depart- 


THE SONG FROM"KINGS GO FORTH” 


{YORIBUEF 


Ate 


nan Swarea-Tony Gunns: Naraue Woop 


Rs 


ment stores, general stores and drug stores, ready to cooperate with 


your playdate! 


CAPITOL HELPS YOU 
THESE WAYS: 


They have sent more than 2000 albums and song 
records to disc jockeys throughout the country. 
They supply FREE to all dealers the following 
display material for use in promoting the sale 
of the records: 1. DIE-CUT EASEL DISPLAY 
28 x 25 inches in size. This display sells the 
picture with scene stills and big title tie-in plus 
full picture credits. Unusual front same as the 
album cover illustrated. 


2. BOWSER BOX DIVIDER especially designed 
for record shops and department stores. This 


SERRS TES 


Here’s What You Can Do: 


Work with music stores and record shops for window 
and store displays of the records, supplemented by your 
own display material and that supplied by Capitol 
Records. 


This is the full-color Album cover 
Record No. LP-W-1063 


EXTRA SINGLE RECORDS! 


1. Frank Sinatra Recording of 
“THE SONG FROM 
‘KINGS GO FORTH’ ” 


BARTOM MUSIC CORP. - 1S SROAGWAR RIVE. BOK: 


SONG SHEET 


Sole Selling Agents 
Barton Music Corp. 
1619 Broadway, New York 


Professional copies available from pub- 
lisher for distribution to radio and TV 
stations, local orchestras and_ singers 
with suggestion they use the song as 


Arrange for these shops to play the records continu- 
ously, if possible; also use the records for continuous 
play on a jukebox in conjunction with a display of the 
records in your lobby. 


Record No. 4003—45 RPM 


Try to promote a number of albums (and single discs) 
from local music stores and record shops for door 


Nelson Riddle Instrumental prizes on your opening night in exchange for publicity 


Recording of “THE SONG 
FROM ‘KINGS GO FORTH’ ” 
Record No. 4005—45 RPM 


unit is exactly like the album cover except that 
it has a 2-inch strip at the top selling the picture. 


in your lobby and on your screen. 


often as possible on programs. 


Capitol Records field men will work with retailers for prominent display of these great selling aids. For further information consult your local 
Capitol Wholesale Distributor or write or call Mr. Joe Mathews, Capitol Records, 1730 Broadway, New York 19. Tel. PLaza 7-7470. 


BOOK BALLY SELLS MILLIONS! 


| ANOVEL OF MEN AT WAR- 


WITH THE ENEMY 


AND WITH EACH OTRER 


JOE-DAVID 


BROWN 


through listed 


All dealers display this movie edi- 
tion of the book and are ready to 
give you complete cooperation for 
window, store and lobby displays. 
Pocket Books Inc., publishers of this 
35 cent edition is keeping its whole- 
sale distributors and retailers ad- 
vised about “’Kings Go Forth” play- 
dates. Pocket Books, Inc. will supply 
all retailers with rack cards for store 
displays. Rack cards have space for 
your playdate. 


For information concerning wholesalers ad- 
dresses and display material, write: Mr. 
Leonard Forman, Pocket Books Inc., 630 Fifth 
Avenue, New York 20, N. Y. 


AI RANA RRR RRS 


Pocket Books Edition of ‘Kings 
Go Forth” on practically every 
newsstand, and in every drug 
store, book store and chain 
store in your area, make this 
promotion apre-selling natural! 


HERE’S WHAT YOU CAN DO: 


1. Set up a display of the book in your lobby, surround- 
ed by scene stills from the picture and other promotion 
material. 


2. Offer copies of the book as prizes in connection 
with any of the contests suggested in this pressbook. 


3. Ballyhoo the picture on the street by blowing up the 
cover of the book and mounting on a frame, placing a 
man inside and having him tour the busy streets. 
Snipe your picture playdate and theatre credits on both 
sides of the giant book. 


4. Book marks for distribution thru cooperating stores 
can be made by use of a one column ad on one side and 
book store advertising on the other. 


5. Prepare lobby display in which you select a page 
from the book describing a torrid love-scene and match 
with still from the picture. Page 93 from the book is 
suggested for use with scene still KGF-23 showing 
Frank Sinatra and Natalie Wood in a kiss. 


RINGS 
LO | 


EXTRA! $1.49 HARD COVER EDITION 


You'll find this William Morrow & Company special movie edition in all 
bookstores. Each book will be wrapped in a 22 inch wide streamer with 


full picture credits as shown in the illustration. 


Work with local outlets in same manner as described above for 


the paperback edition. 


AIR EXPRESS 


18,000,000 Potential Movie- 
Goers Will Read This Full- 
Page Ad in 20 National Cir- 
culation Magazines! You can 
make them work for you by 
getting in touch with your 
local Railway Express office 
for window and store dis- 
plays. Also try for display 
of one-sheet posters and 
scene stills from the picture 
to supplement. 

You might also suggest that 
they blow up this advertise- 
ment, mount on heavy board 
and use as cut-out for floor 
displays. 


TWA TIEN 


The BEST WAY is by TWA 


dy Swe pnaee i TWA ines Soman sasseny 


This full-color ad appears in 
Newsweek, New Yorker 
Magazine, Time Magazine 
and U. S. News World Re- 
port. Work with local TWA 
office and travel agencies to 
display it supplemented by 
scene stills from the picture. 
Also suggest that they snipe 
your playdate below it or 
set up a corner card with dis- 
play showing your theatre 
credits on “Kings Go Forth.” 


Sinatra Song Angles 


Frank Sinatra has millions of fans as a top 
notch singing star, and this should be taken 
full advantage of in promoting “Kings Go 
Forth.” The following are some of the things 
you can do in plugging the picture with 
Sinatra’s ready-made audience: 


These overall Sinatra music promotions should 
be pegged primarily to his recordings of “The 
Song From ‘Kings Go Forth’.” Previous al- 
bums and singles can be incorporated to 
round out the promotions as suggested in this 
box. 

® 


Work with local music shops to put on a 
special Sinatra drive, featuring his records 
(both LP’s and 45’s), and sheet music fea- 
turing his photo. Also window and counter 
displays with stills from “Kings Go Forth,” 
and card with playdate information. 


Set up a juke box in your lobby which plays 
Sinatra records. This should be set up in 
advance of playdate and where advisable inter- 
sperse spot announcement disks. (See page 8) 


If there is a group of local jazz musicians 
in your town, arrange for them to give a 
recital in your lobby or on stage, featuring 
songs which Sinatra has made _ popular 
through the years. Tie this in with local 
Sinatra fan club. If there isn’t one, a Sinatra 
Fan Club can be organized based on the well- 
known fact that Frankie is a big jazz fan, 
and a modern jazz combo is featured in the 


picture. 
e 


Stage contest at your theatre for best imita- 
tion of Frank Sinatra’s singing style. Winner 
and runners up to be awarded promoted mer- 
chandise. Picture in paper and/or lobby, with 
possible radio interview. 


Hold a matinee which will be dedicated to 
Frank Sinatra fans, tying in disk jockey and 
music shops in announcing the event. Disk 
jockey could devote a whole program (hour 
or entire evening) to playing Sinatra records 
with interspersed plugs for the picture and 
the special matinee. 


FRANK ROSS 


Production 


From the novel ‘Kings Go Forth’ 
by JOE DAVID BROWN - Directed by 


T H E A 


T R E 


ADVERTISING 
™.Seeeeeeeeeeeeee enn ester 


DELMER DAVES ; rue by MERLE MILLER - music by ELMER BERNSTEIN « ROSS-ETON Production * Released thu UNITED (IZY ARTISTS 


5 Cols. x 124 Lines—625 Lines (45 Inches) 


@& THIS AD ALSO AVAILABLE IN 6-COL. SIZE. ORDER MAT 602 (6 Cols. x 


IF YOU HAVE A LARGE NEGRO AUDIENCE 


WAR HAS RIPPED THE SCREEN BEFORE- 
LOVE HAS CROSSED COLOR LINES BEFORE 
-BUT NEVER LIKE THIS! 


“Last night she was 

good enough for you... 
@ last night her skin was 
white enough for you!” 


iy ae Woop! 


—_ ROSS Who Gave You "THE ROBE" Presents 


gs Go Forth Go Forth’. DANA 


ES From thenovel"Kings Go Forth” by JOE DAVIO BROWN « Directed ty DELMER DAVES 
Screenplay by MERLE MILLER - Music by ELMER BERNSTEIN - A ROSS-ETON Production «Released thru UNITED[EZJARTISTS 


THEATRE 


This ad has also been seen by Negro audi- 
ences throughout the country in such leading 
Negro publications as “Ebony, ” “Jet,” 


“Hue” and “Tan.”? Ad mat is available 


FREE. See details above. 


4 Newspaper Ad! 


This ad is shown here in reduced size. 
Actual size is 3 columns x 110 lines. Place 
it in your local Negro newspaper—or 
make reprints and distribute in Negro 
community as a herald. Mat is available 
FREE! Request Mat 300X from: Exploi- 


tation Dep’t., United Artists, 729—7th 
Avenue., N.Y., N.Y. 


Follow Through With These Tested Angles: 


URBAN LEAGUE AWARD 


“Kings Go Forth” has been awarded 
the 1958 Los Angeles Urban League 
Award as the motion picture that 
“does most for the promotion of 
better race relations and understand- 

Local Urban League chapter 


or other group might wish to have 
prominent Negro leader make a 
similar presentation to producer 
Frank Ross through the theatre. 


Mat 501 


150 Lines—900 Lines—64 Inches) 


SELL EM THIS WAY! 


FREE SINATRA SPOT FOR NEGRO STATIONS! 


In keeping with this picture’s special theme, Frank Sinatra has recorded 
a special spot announcement aimed at Negro audiences. Tie it in with 


any of the local radio interview shows and programs beamed primarily 
to Negro listeners. The radio transcription will be shipped FREE while 
the supply lasts. Write to: Exploitation Dept., United Artists Corp., 729 
7th Ave., N.Y. 19, N.Y. 


THE PICTURE'S THEME 


Perhaps some local Negro leader 
could be interviewed on radio or TV 
expressing his views on the picture’s 
theme, giving special attention to 
how the situation was handled in the 
picture. Also, Negro minister or lay 


leader might be persuaded to make 
that subject of a special newspaper 


article using the local showing of 
“Kings Go Forth” as his basis. 


SPECIAL SHOWING 


Invite Negro press and leaders in 
the Negro community to a special 
advance showing of the film. Cover 
this showing with special stories and 
interviews. If possible local radio 
station could have mike in lobby 
picking up comments as taped in- 
terviews which could later be played 
over radio station. Comments might 
also be used in special mailings to 
Negro organizations. 


eC 
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EXPLOITATION 


Hit the high-spots with this "KINGS FOR A DAY” Contest! 


Frank Sinatra and Tony Curtis are the KINGS 
of the title who go forth to do battle in war—and 


for the love of Monique! 


The idea of this local contest is to find two 
ex-Gls who have gone forth to serve their families, 
their communities or their country AFTER the war. 
When these local KINGS are selected — give them 
the Kings For a Day treatment as spelled out in the 


stp-by-step plan at right. 


This can be made into a community-wide salute 
to two outstanding ex-Gls who have selflessly served 
the community. The manner of selection can be done 
in either of these ways: Newspaper or TV com- 
mentator sponsors search by inviting eligible par- 
ticipants to write in telling why they should be 
selected. Alternate procedure is to have prospective 
“kings” nominated by a friend or relative in the 


manner of a talent scout. 


Ten finalists can be selected for appearance on 
stage for selection of final two winners—or finalists 
appear on TV show for selection by studio audience 


or telephone vote. 


All references to the contest should note that 
the contest is inspired by Frank Sinatra and Tony 


Curtis in “Kings Go Forth.” 


1. Set up a Contest Committee which should 
include: a Theatre representative; a TV and Radio 
station; a Newspaper editor or columnist; a Cham- 
ber of Commerce representative or other repre- 
sentative of local business groups; a major city 
government representative. 


2. Distribute entry blanks thru local merchants, in your 
lobby and by publication in cooperating newspaper. Also 
have Contest “Queens” (pretty girls) distribute blanks. 


3. Try to promote prizes from cooperating local 
merchants ... prizes should include (if possible) 
a name-brand suit, name-brand shoes, name-brand 
shirt, tie and hat. Also dinner at a fine restaurant, 
an overnight stay at a fine hotel with his room 
dedicated as ‘The Kings Suite,” photographs for 
publication, an entourage of “followers” to ac- 
company him to the theatre on opening night when 
he is to be crowned, ete. 


4. TV or radio station should present him immediately 
after his selection as KING .. . tie in with any paid spots 
you use... play music from the picture during the 
presentation . . . theatre should be in close contact with 
station cooperating with cross plugs on screen and in 


advertising. 


5. The contest should be open to ex-GI’s only. 


A Hatful of Angles Using Title Word ‘King’ 


Capitalize on the current tendency to name 
“kings” in all activities of American life. For 
instance: 


1. Work with local merchants, one in each line of 
goods, to join in a cooperative ad in which each takes 
space to advertise his wares under a main head which 
includes the whole title of the picture. 


Each merchant advertises himself as THE KING OF 


oy eater, (name of his general wares) 


Example: Stacy & Company . . . King of Hard- 
ware offers these specials today. 


Example of main head: 


KINGS GO FORTH 
to give you these special values: 


Build the entire co-op ad around your own theatre ad 
which takes the central place of the entire page. 


2. Make a tieup with sports department of local news- 
paper to put on a contest in which they ask sports fans 
to name the local king in each branch of sports such as: 


a. batting, fielding, pitching baseball; b. scoring in bas- 
ketball; c. kicking in football or touchdowns. 


3. Tie in with local disk jockey to name the king of 


jazz (local). 


4. Work with local industries to name their own par- 
ticular kings such as: a. King of production; b. King 
of the shipping department; c. King of salesmen; d. 
Select king of retail salesmen amongst retail shops; e. 


King amongst gas station attendants, etc. 


5. Work with high schools and colleges to put on a 
competition among various students to elect the specific 


kings of math, science, literature and languages. 


6. Suggest to any of the local business clubs such as 
Lions, Kiwanis, Rotary, Optimists that they name the 
king of local citizens for deeds in forwarding the good 


name of the city. 


SAFETY POSTER CAMPAIGN 


Work with local Safety Council, Police Traffic Control 
Depts. and others interested in safety on the roads to 
utilize safety posters at strategic intersections carrying 
the message below: 


Kings Go Forth in safety . . . when they obey the lights; 


cross on green; save lives! Play it safe for entertain- 
ment! See KINGS GO FORTH at the Bijou Now! 


TRAVEL AGENCY TIEUP 


Since this picture has for its setting one of the most 
popular of all vacation spots, Monaco and the French 
Mediterranean, work with local Travel Agencies suggest- 
ing they use scene stills in their windows together with 


your playdate theatre credits and their own selling copy. 
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LOVE STORY LOCALE CONTEST 


Here is an intriguing contest that will find popularity 
among movie fans and help sell the great love story and 
romantic setting of the picture. Contest can be run either 
with newspaper cooperation or through lobby distributed 
blanks. Idea is to match these great love story films with 
their locales. Winners to be awarded locally promoted 
merchandise. 


Title Locale 
(a) Summertime (1) Rome 
(b) Three Coins in the (2) Venice 
Fountain 


(c) The Moon Is Blue 
(d) Gone With The Wind ‘4 
(e) Pete Kelly’s Blues (5) Havana 
(f) The Big Boodle (6) New York City 
Answers: (a)—-2; (b)—1; (¢)—6; (d)—3; 
(e)—4; (f)—5 


) 
) 

(3) Atlanta 
) New Orleans 
) 


| Select Two Ex-Gls Who Have Done Most For Your Town! Give Them the VIP Treatment! 


FOLLOW THIS STEP-BY-STEP. PLAN: 


6. Newspaper publicizes the contest thru its columns, 
using scene cuts to supplement its own copy and entry- 
blank publication. They might also put on a campaign in 
which they solicit advertising for a special “KINGS GO 
FORTH” section of the paper involving the cooperating 
merchants. 


Daily running stories with prominent candidates’ photos 
should be part of the promotion. 


7. Merchants tie in with window displays, coopera- 
tive and tie-in advertising in addition to having a 
representative on the Contest Committee. 


8. Chamber of Commerce provides active Chairman of 
the Contest Committee and aids in promoting the prizes, 
the hotel suite, the dinner, the crown, ete. 


9. The Mayor or his representative lends the pres- 
tige of his office to provide city-wide cooperation 
and also crown the KINGS on opening day. 


10. The Theatre provides active leadership in bringing 
all concerned together. Keeps the contest alive by dis- 
playing selected entrants photos in lobby. Display prizes 
in lobby with credit to donors. Distribute entry blanks. 
Carry announcement in ads. Emcee finals from theatre 
stage or in lobby. 


11. Set up advance lobby display with 40 x 60 of 
picture as central art. 


WAR BRIDES PHONE HOME 


During the war many American Gls and Marines married 

French and Italian girls and brought them home to live here. 

In KINGS GO FORTH both Frank Sinatra and Tony Curtis 

become very much invoived with a French girl giving you 

a chance at extra publicity through the following stunt: 
Invite all French and Italian brides of American service 
men — Army, Navy, Marines — to be guests at a per- 
formance of KINGS GO FORTH. Select one in advance, 
either by lot or by choice, and have her telephone her 
folks or other relatives in Europe from your theatre. The 
basis of her conversation, after she gets through greet- 
ing them, should be to tell them that she is seeing the 
picture and telephoning her reactions from the theatre 
as a guest of the management. 


It is important that you alert the telephone company 
to the stunt so that they can cooperate with you for quick 
connection overseas. 


The actual telephone action from your theatre and the 
preliminary drawing should be good for a feature story 
and picture for local newspaper or tiein with a TV 
program. 


STARS FAN CLUB TIE-INS 


The three stars, Frank Sinatra, Tony Curtis and Natalie 
Wood, all have fan clubs throughout the country. By 
getting the cooperation of all three clubs you should be 
able to whoop up a great deal of attention for your show. 
Members could be asked to attend special showings, give 
awards or citations to their respective stars, be inter- 
viewed for newspapers and on radio, stage parades, and 
in general get three times as much publicity as one fan 
club working alone. 


SERVICE MEN'S WIVES 


Invite service men who met their wives overseas while 
they were in service. After they’ve seen the picture, have 
the wives interviewed either for newspaper or on radio 
keyed to the following two questions: “What did you 
think of Monique’s situation in the film?” and “What 
do you think of American men?” 


Pictures and background of the interviews should be 
printed or broadcast if possible. 


TEASER ADVERTISING .... 


These teasers are designed to give you a strong star sale in advance of your regular 


display advertising. They’re extremely effective both on newspaper page and also 


as lobby cards, reproduced or enlarged direct from here. 


frank 
sinatra 


...S0On 
his 

special 
excitement 
will 

mount 

toa 


Kings 


3 Cols. x 100 Lines—300 Lines (21 Inches) 


3 Cols. x 55 Lines—165 Lines (12 Inches) 


Mat 304 


natalie wood 


soon 


you will 

see her 

in her most 
challenging role! 


Kings§ 


Mat 306 


ADVERTISING 


tony curtis 


DCN: 


...soon a performance 
to talk and talk 
and talk about! 


Kings Go Forth 


2 Cols. x 83 Lines—166 Lines (12 Inches) Mat 209 


frank 
sinatra 


...SOONn 
his 

special 
excitement 
will 

mount 

toa 

new high! 


Ki ngs 


2 Cols. x 66 Lines—132 Lines (9 Inches) Mat 207 


Sinatra- curtis -wood 
Sinatra: curtis -wood 
Sinatra: curtis - wood 
Sinatra: curtis - wood 
Sinatra- curtis - wood 


Sinatra curtis -wood 
Sinatra: curtis -wood 


| 


soon! soon! soon! 


2 Cols. x 40 Lines—80 Lines (6 Inches) Mat 208 
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SPECIAL ACCESSORIES 


SMASH HERALD HEADS DYNAMIC SPECIAL ACCESSORIES! 


Distribute as widely as possible 
in lobby, on street and in program 
mailings. Back page is blank for 
theatre imprint or for merchants 
ad to help defray costs. 
PRICES: 

UNIMPRINTED HERALDS 


$5.25 Per M 


IMPRINTED HERALDS 
(with order supply local playdate in- 


Jut Of The Thunder Of War Baploded 4 FRAN | 
Love That Defied All Conventions...A Story * Ain 
That Defies All Comparisons! 


One - i  _ formation to be imprinted in color 
GAVE HER = r on back page). 

EVERYTHING + FUNK RASS Pret PO ttecamnide 29.25 
siblageeing ) er DOOD Boro 15.75 
Pm | . — 11) a eee 22.25 
One wy : We cee 28.75 


TOOK | . | Forts y Each additional 1000 6.50 


— Folding: 60 cents per M on order 
A WOMAN 


COULD - : i. under 4000, All prices quoted F.O.B., 
GIVE! eo oO CATO, N. Y. Your check or money 
—_— : —<— order must aecompany order. Please 
advise how to ship. If shipped parcel 
post, charges will be billed separately. 


COVER: 82 x 11 INSIDE SPREAD: 17 x 11 


Order direct from: 


CATO SHOW PRINTING CO., CATO, N.Y. Phone TRemont 8-0861 


Ballyhoo This Wonderful Love Story On The Air With These Aids! 
TV TELOP OR SLIDE FREE! RADIO SPOTS FREE! STAR INTERVIEWS! 


Side One: Contains three 1-minute spots, Something very special with top stars Tony 
This visual announcement for 20-second spot 


three 30-second spots and three 15-second Carts’ and Natale Wood cach’ giving a five 
(Style “A”) or Station Break Announcement (Style minute radio interview, open end with script for 
“B”) comes in two forms: A slide er “Telop” print. 


local interviewer. Available on double-faced 
Check with your TV station for the form they prefer platter with one interview on each side. Offer 
before ordering. 


these to disc jockeys, news commentators, Holly- 
wood programs and other informal radio shows. 
Arrange for radio station, program sponsor and 


station break announcements selling the 
extraordinary dramatic love story of 


“Kings Go Forth.” 


Side Two: contains Special Women’s Spots. 
T. ees : ; : 
Use them in conjunction with the special program emcee to publicize the interviews in 


5 : j é 
women’s campaign outlined on pages 2 and advance with news release and station announce- 
3 of this press book. ments. 


Prices for slide or “telop”: 
$5.00 without theatre imprint 
$7.50 with theatre imprint 


.—isi‘“ (iyRYRCCOdCZ $2.00 for each additional slide or 
STYLE nt “telop.” 


All have special sound effects and vocal 
attention-getters. All allow plenty of time 
for your commercial. 


FREE! LOBBY SPOTS 


Contains dramatic narration, special vocal 
and sound effects and music, especially 
adapted for use over your p.a. system in 
lobby and out front. Plays continuously 
on an automatic 78 rpm record changer. 


NOTE: Theatre copy can be added only on the “‘telop”. 


SiR SC ESS RES a oem ena ee 
FREE! TV SPOT TRAILERS 


Special selected highlights from 
“Kings Go Forth” in 16mm ready to 
run. There are a one-minute spot, 
two 20-second spots and two 10- 
second spots, each a separate unit 
so they may be ordered as needed. 
All allow plenty of time for local 
tag ending on theatre slide. 


AUDIO: 


Now! The most challenging love story of our time . . 
“Kings Go Ferth” at the Bijou! Frank Sinatra, Tony Curtis 
and Natalie Wood in a story that defies comparison . . 
“Kings Go Forth” . . 


who’d been through the living hell of war only to meet 


. the extraordinary story of two men 


the worst hell of all when they fell in love with Monique 


SITLeE 8” 


Order directly from: 


QQ TITLE CARD CO., 247 W. 46 St., 19, NLY. 


in “Kings Go Forth” coming to the (Theatre . . . Name) ! 


TY film or transcriptions will be shipped FREE while supplies last. Write: 
Exploitation Dep’t, United Artists Corp., 729 Seventh Ave., N. Y., N. Y. 


Give It That Big Picture Look With Colorful Flags and Banners! 


Kings Go 
T 
ONY CURTIS forth 


MOST CHALLENGING 
LOVE STORY 
OF OUR TIME! 


NATALIE Woop WEATHERIZED LINK LETTERS 


Released thru UNITED [IJ ARTISTS 


SPECIAL 3-PIECE STREAMER 


- in 3 separate pieces strung together. Use under 


+$12.50 


MOST CHALLENGING 
LOVE STORY OF 


Released thru iy OUR TIME! yl 
rp UNITED EY ARTISTS My 


15 feet long . 


marquee or as lobby wall streamer. 
uni dl streamer . 


DELUXE SECTIONAL VALANCE 
Made of fluorescent satin . . . shimmering lettering . . . flowing 
fringes. Use in inner lobby in advance and under marquee during run. 
Order any length you need at 
ue 50 per running foot! Minimum 12 Feet 


Any message, made up with your copy, ready to put up. Mounted on 
60-foot rope ties, top and bottom. Each letter is 12” x 19” in size. 
85 cents per letter. Minimum order $8.50 


FLUORESCENT SATIN PENNANTS 
Can be seen from great distance. Each pennant is 17 x 28 inches in 
size. Ten pennants to the string approximately 35 feet long. 
$4.75 per string. $50.00 for 12 strings. 


MULTICOLORED COTTON PENNANTS 


Approximately 40 feet long. Has twelve pennants, each 20 x 30 
inches in size. Can be laundered for reuse. 
$3.75 per string. $39.00 for 12 strings. 


Order from 


FRANK SINATRA 
TONY CURTIS 
NATALIE WOOD 


9x 42’ FLAC BADGE 


Brilliantly colored; fluorescent Let your staff wear 


NATIONAL FLAG & DISPLAY COMPANY 
43 West 21st Street, New York 10, N. Y. 
Telephone: ORegon 5-5230 
In Canada, Represented by 
THEATRE POSTER SERVICE 


227 Victoria Street, Toronto, Ontario, Canada 


lettering. Hang on stafl, against these for at least two 


FRANK SINATRA TONY Curris NATALIE Woo 


AUTO BUMPER STRIP 


Make every car. cab and truck a roving billboard. Each is 26” x 4”; 
fluorescent satin. 


Each . . . $1.00; minimum order, 15 strips 


wall or inside lobby. weeks in advance of 


Single-faced ........ $47.50 opening. 
! 
Double-faced ...... $75.00 Only 40c each! 
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ADVERTISING 


After producing 

“The Robe”, one of the 
most successful motion 
pictures of all time, 
Frank Ross searched 
long for another theme 
with such universal 
appeal, emotional depth 
and compelling warmth. 


REVIEW ADS! 


Add local review excerpts as soon as available for both newspaper advertising or 


for lobby display, enlarging this ad direct from here for such display. 


FRANK 
SINATRA 
TONY 
CURTIS 


He found it in “Kings 
Go Forth”, a modern, 
powerful story of three 
people caught in the 
thunder of war and the 
storm of love. 


In bringing this bold 
best-seller to the 
screen, producer Ross 
has cast the parts of 
the three impassioned 
people with three 
impassioned talents. 


REVIEW 
QUOTES 
IN THIS 
SPACE 
Frank Sinatra’s role as 
Lt. Sam Loggins reveals 
the same brilliance that 
won him an Academy 
Award in “From 

Here To Eternity”. 


Tony Curtis’ compelling 
performance as 
handsome, reckless Britt 
Harris is the talk of 

the Hollywood preview 
rooms, just as it will 

be the talk in theatre 
lobbies, wherever 

the picture plays. 


sss 


~* LEORA DA 


From the novel “Kings Go Forth” by JOE DAVID BROWN 
Directed by DELMER DAVES 


Screenplay by MERLE MILLER 
Music by ELMER BERNSTEIN-A ROSS-ETON Production 


Released thru UNITED (TJ ARTISTS T H E A T 


Soe 
“" 


Se 
s 
SS 


RS 
. ete 
eee 


And the portrayal by 
Natalie Wood, the 
teenager’s darling 

who comes to screen 
maturity as lovely, 
loving Monique, 
provides you with a 
stunning screen surprise. 


Ee eo . 

Lod 

SEES ie 
s 


3 Cols. x 103 Lines—309 Lines (22 Inches) Mat 303 


You will always 
remember the very 
human beings who 
attain the stature 

#2 # s of kings—in battle and 
- i a in Schum this, the 
Lis most challenging love 


story of our time. 


- 


ate eines 
a pacage 
aes sacaeaecsct 


These Women Wrote This Ad 
For Kings Go Forth’... 


PHOTO es PHOTO oi 
4 THIS AD is designed to 
capitalize on the excellent 
sheer seg oe sigesnta ee ee from women 
who have seen the picture 
in previews. If you stage 
PHOTO (Comment PHOTO (Comment such a preview (see pages F 
Here) Here) 2-3) use photos, names RANK 
and addresses and com- SIN AT 
a fies oe ments for this ad. If nec- 
a ak essary, get photos and 
FRANK Ladd | Wan an comments from women 
SINATRA! CuRTIS ; Wo0D ; after your first regular 
a showing. For extra effect, 
. me FRANK ROSS erosuetin Forth es add notary seal to attest 
Ee a a to authenticity. 
2 Forth 
Se From the novel “Kings Go Forth’ by JOE DAVID BROWN: Directed by DELMER DAVES From the novel ‘Kings Go Forth” by JOE DAVID BROWN: Directed by DELMER DAVES 
oe A Be oe ate PN ey UNITED[ILY ARTISTS. Eg : Screenplay by MERLE MILLER: music by ELMER BERNSTEIN 
cc 2 4 This mat alse available A ROSS-ETON Production - Released thru UNITED[IZ.J ARTISTS 
_=~—=«is«sése.C in 3-Col. size. Order 
2 Cols. x 66 Lines—132 Lines (10 Inches) Mat 211 MAT 307 (300 lines) 


3 Cols. x 225 Lines—675 Lines (48 Inches) Mat 301 
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PUBLICITY 


‘Kings Go Forth, Bittersweet Drama of Love, 
Stars Frank Sinatra, Tony Curtis, Natalie Wood 


(Advance Production Feature) 


A poignant love story of two 
American soldiers for an American 
girl who lives a lonely life with her 
widowed mother on the French Rivi- 
era during the last days of World 
War II, is the theme of the Frank 
Ross production, “Kings Go Forth,” 
which will open .......... at the 
ereaciettnts fac Theatre through United 
Artists release. 

Frank Sinatra, Tony Curtis and 
Natalie Wood are co-starred in 
“Kings Go Forth,” and the support- 
ing cast is headed by Leora Dana, 
Karl Swenson, Anne Codee and 
Jackie Berthe. The picture was pro- 
duced by Frank Ross and directed 
by Delmer Daves. The screenplay 
by Merle Miller is an adaptation of 
the best-selling novel by Joe David 
Brown. Daniel Fapp was chief cine- 
matographer, and the musical score 
was composed and conducted by 
Elmer Bernstein. 

Sinatra, who often kiddingly re- 
fers to himself as a “thin singer,” 
considers his role in “Kings Go 
Forth” his most exciting and im- 
portant one since his memorable 
portrayal of “Maggio” in “From 
Here to Eternity.” 

Although he won no Oscars for 
it, Tony Curtis’ performance as the 
heel in “Sweet Smell of Success” 
won him enormous critical acclaim. 

In “Kings Go Forth” Tony again 
plays what he calls a “for-real” role, 
as a draft-dodging, playboy soldier 
who trifles with the affections of a 
beautiful girl who has fallen in love 
with him. 

Natalie Wood, who has been Hol- 
lywood’s epitome of the teen-ager of 
the Beat Generation, graduates to 
a new kind of role in “Kings Go 
Forth.” As Monique, the American- 
French girl living in France, she 
essays her first mature role. 

“Kings Go Forth” was filmed in 
part on location in what has been 
termed “the most beautiful spot in 
the whole world”—the fabulous Cote 
D’Azur of France. - 


Still KGF-P Art 12 Mat 1G 


Frank Sinatra as a GI who vies 
with Tony Curtis for the love of 
Natalie Wood in the drama, 
“Kings Go Forth.” The United 
Artists release will open....... 
at the ...22005):3 Theatre. 


Billing 


FRANK SINATRA* 
TONY CURTIS* 
NATALIE WOOD* 00% 


The FRANK ROSS Production 
"KINGS GO FORTH" 


with 
Leora Dana 


The three principals of the tender love story, “Kings Go Forth,” which opens 


WG a5 ope ss “oo. Seepoiels 


Mat 3A 
ics CRC T Ge PEE A - at 


Theatre through United Artists release are: Natalie Wood, a lonely, sensitive 


American girl living in France during World War II; Tony Curtis and Frank Sinatra, the two 


GI’s whe fall in love with her. 


‘Kings Go Forth’ Has 


Unusual Dramatic Theme 


(Prepared Review) 


A tender love story with the un- 
usual theme of an inter-racial con- 
flict, “Kings Go Forth,” a United 
Artists release, opened at the 
hatuararte mets Theatre yesterday. Star- 
ring Frank Sinatra, Tony Curtis 
and Natalie Wood, as the three 
principals involved, the picture 
which tells of two men who fall in 
love with a girl who is half Negro, 
is in no sense a preachment, but a 
warm moving story of two men and 
a girl; one man genuinely in love, 
the other is out for what he can 
get, and the girl unfortunately un- 
able to distinguish between true 
love and “a good line.” 

While serving in France (the 
Riviera) toward the close of World 
War II, Sinatra and Curtis meet 
Monique, played by Natalie Wood, 
whose mother is white and father 
(who died before the film began) 
was a Negro. This makes no dif- 
ference to Sinatra who falls deeply 
in love with her. Curtis, on the 
other hand, sees a pretty girl, and 
a chance for a quick romance (his 
past life has been one long series 
of love ’em and leave ’em episodes) 
and goes on the make in a very 
“sincere” way. Monique believes him 
and returns his love. Her bitter dis- 
appointment at learning the truth, 
Sinatra’s reaction, and Curtis’ so- 
what attitude, makes “Kings Go 
Forth,” one of the most bitter-sweet 
love stories of the screen. 

Everyone connected with this 
film deserves top plaudits: producer 


Frank Ross; director Delmer Daves; _ 


Merle Miller, for his adaptation of 


The Story | 


Joe David Brown’s best-selling nov- 
el; and Elmer Bernstein, for his 
hauntingly melodic musical score. 


“Tougher They Are, 
Better | Like Em” 


(Tony Curtis Feature) 


Tony Curtis thinks it’s fine to be 
a “nice guy” but he’d sooner have 
a tough guy direct him. 

“T don’t care if a director beats 
me so long as he gets a performance 
out of me,” laughed Curtis, who has 
risen from bobbysox idol to respect- 
ed dramatic actor in recent years. 

When, as was his lot in “Kings 
Go Forth,” the United Artists re- 
lease, opening ............ at the 
geste st Theatre, the director hap- 
pened to combine both personal 
warmth and cold, solid know-how, 
the assignment can be a dream. 

“Delmer Daves is such a guy,” 
said Curtis. 

“Let’s face it, movies are largely 
a director’s medium. If you’re gonna 
have a director who lets you emote 
all over the place you might as well 
direct the picture yourself.” 

Curtis is one actor who will never 
direct and produce the films in 
which he stars. 

“Tt’s hard enough trying to re- 
member my lines and get the feel of 


‘a part without worrying about every 


other actor in the piece,” is the way 
Tony Curtis feels about it. 


_ (Not for Publication) 


Near the end of World War II our Seventh Army is still fighting Ger- 
mans in southern France. Lieutenant Sam Loggins (Frank Sinatra) who tells 
this story, meets and falls in love with Monique Blair (Natalie Wood), a 
beautiful American girl who lives in Nice with her widowed mother. He asks 
Monique to marry him, but she refuses. She explains that she is the child 
of a mixed marriage; her father whom she adored, was a Negro. After the 
shock Sam goes back to her. They run into Sergeant Britt Harris (Tony 
40% Curtis) Sam's radio operator, and the two soldiers become Monique's regular 


100% 


“lm For Real” 


After several run-ins with the 
assistant director who mistook him 
for a costumed extra on the set of 
“Kings Go Forth,” poignant love 
drama, opening .......... at the 
Fe 23 OR Theatre through United 
Artists release. Army Major Vincent 
Marcheselli, technical advisor on 
the Frank Sinatra starrer, showed 
up for work wearing a badge pin- 
ned to his green uniform breast 
pocket. 

It read: 

“Major Vincent Marcheselli, Army 
Technical Advisor. 

I’m For Real.” 

“T got tired of being ordered to 
report for makeup or told to turn 
in my uniform at the wardrobe de- 
partment,” said the much-decorated 
hero of artillery action in World 
War II and Korea. 


Yes, We Have 
No Bikinis! 


All the lovely French extras had 
to take off their bikinis before film- 
ing a scene for the Frank-Ross- 
Eton production “Kings Go Forth,” 
with Frank Sinatra, Tony Curtis, and 
Natalie Wood starred. 

The script of the United Artists 
release which opens ........ at the 
see Theatre, called for Sinatra 
to visit Nice on leave from his out- 
fit during World War II and see 
dozens of lovely, shapely girls on 
the beach in bikinis. 

But Director Delmer Daves, who 
is quite hep to what’s what with 
women’s styles, pointed out that the 
bikini was not invented until 1948. 

So, all the lovely French extras 
had to wear different suits. 


Summary 

"Kings Go Forth," startling drama 
of love and combat in World War 
Il, stars Frank Sinatra, Tony Curtis 
and Natalie Wood with Leora Dana. 


In the supporting cast are Karl Sen- 
son, Anne Codee and Jack Berthe. 
The Frank Ross 


Comedian’s Home Johnny-On-Spot 


Becomes Villa 


Paves The Way 


For Sinatra Film For Daves’ Success 


(Production Feature) 


The opulent French Riviera villa 
in “Kings Go Forth” has the ap- 
pearance of belonging to royalty. 
And so, in a sense, it does. It is the 
estate in Hollywood of Harold 
Lloyd, who was at the very least a 
prince of the blood in the fabulous 
hierarchy of the great days of the 
silent films. 

In the Frank Ross Production of 
“Kings Go Forth,” which co-stars 
Frank Sinatra, Tony Curtis and 
Natalie Wood, and opens on ...... 
atthe sac a. os Theatre through 
United Artists release, the Lloyd 
estate impersonates a very sumptu- 
ous French villa—and brings it off 
in grand style, at that. 

Lloyd’s magnificent estate, with the 
feudal grandeur of its lake and 
gardens, its private golf course and 
tennis courts, its swimming pool and 
the forty-room mansion itself, has 
never before been seen in a movie. 
It had frequently been sought, but 
the wealthy Lloyd (he made up- 
wards of $30,000 per week in his 
long heydey, at a time when the 
federal income-tax was negligible— 
and he kept it) had always refused 
to permit it to be used. 

But he relented in the case of 
“Kings Go Forth” because of his 
old friendship with director Delmer 
Daves, who wrote the scripts for 
many of Lloyd’s great comedies. 

So Daves moved his cameras, 
crew and cast into the Lloyd estate, 
and thus for the first time movie 
audiences throughout the world will 
see the lovely Italian-style castle 
atop a tree-lined hill, the lake cov- 
ered with water-lilies, the private 
waterfall, the giant fountains, the 
beautiful English gardens, the price- 
less works of art hanging on the 
walls, and the countless other won- 
ders of the Lloyd house and ground. 


Still KGF-25 


If Delmer Daves were ever asked 
for the formula required to become 
an outstanding movie director, his 
answer might be something like this: 

“Take a three-cent can of smelly 
salmon, go to college, grow big and 
heavy, write a college story, do an 
extremely technical submarine-war- 
fare script mix well, and 
youre a director.” 


Daves, one of Hollywood’s top 
directors, is currently represented 
on the screen by the Frank Ross 
Production of “Kings Go Forth,” 
which co-stars Frank Sinatra, Tony 
Curtis and Natalie Wood, and opens 
INE os hed sonsca At, thee jpaiece woes The- 
atre through United Artists release. 


An adaptation of Joe David 
Brown’s best-selling novel of love 
on the Riviera during World War I, 
“King Go Forth” was filmed in part 
on location on the beautiful Cote 
D’Azur of France. 


Some thirty years ago, Delmer 
Daves first set foot inside a movie 
studio, as a prop boy. In the late 
afternoon of his first day at work he 
bought a can of spoiled salmon, 
and, waving it beneath the nose of 
a cat, caused said cat to jump off 
a ledge—something director James 
Cruze had been attempting to do 
without success for a whole day. 


Said Cruze: “Daves, you’re a 
genius. You're in the movie business 
for good.” 

Shortly after the cat-jumping in- 
cident, Cruze—one of the great pio- 
neer directors of movies—was as- 
signed to do a college football pic- 
ture. “Daves,” said Cruze accusingly, 
“haven't you been to college?” 
Daves admitted this damaging fact, 
and Cruze promptly appointed him 
technical director. 

Later Daves became an_ actor, 


then a writer, and then a director. 


Mat 2G 


Natalie Wood tells Frank Sinatra why it would not be advisable for 
them to fall in love. Scene is from “Kings Go Forth,” a United 


Artists release. The picture will open ...... at the2s.j5... Theatre. 


Production is the 


Colonel 
Mme. Brieux 


Jean Francoise 


The Cast 


Sam Loggins 
Britt Harris 


Frank Sinatra 
Tony Curtis 
Natalie Wood 
Leora Dana 
Karl Swenson 
Anne Codee 
Jackie Berthe 


From the novel "Kings Go Forth’ by 
JOE DAVID BROWN, 15%; Directed 
by Delmer Daves, 25%; Screenplay 
by Merle Miller, 25%; Music by Elmer 
Bernstein, 15%; A ROSS-ETON Pro- 
duction, 15%; Released thru United 
Artists, 25%. 


* All parties receiving billing must 
appear in the same color and style 
of type without reference to style of 
lettering of title. This would also ap- 
ply to Leora Dana. Names can be 
carried on one line, or on separate 
lines. 

The likeness and prominence of each 
_ artist must appear equitably in re- 
spect to each of the three stars in 
the overall campaign. 
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escorts. Before long Sam realizes that Monique and Britt are in love. 


He tells Britt about Monique's ancestry, but Britt shrugs it off and 
tells Sam he is going to marry the girl. Later, however, Sam discovers that 
Britt doesn't mean it. A few hours before they are to leave on a dangerous 
mission Sam brings Britt to the Blair home and forces him to tell Monique 
that he has no intention of marrying her. Monique becomes hysterical at 
hearing Britt's statement. 


Sam swears to kill Britt during the dangerous mission, but some German 
sniper does the job for him. After the mission (during which Sam loses an 
arm) he pays a sentimental visit to Monique's villa. He learns that Monique's 
mother is dead and Monique has turned the villa into a school for war 
orphans. 


As Sam watches Monique in front of the class, his heart again fills with 
love for her. 


Running Time: 109 Minutes 


story of two American infantrymen 
who fall in love with an American 
girl who leads a lonely life with her 


widowed mother in southern France. 


The picture was directed by Delmer 
Daves from a screenplay by Merle 
Miller, based on Joe David Brown's 
best-selling novel of the same title. 
Daniel Fapp was chief cinematogra- 
pher, and the musical score was 
composed and conducted by Elmer 


Bernstein. 


The Staff 


Produced By 
Directed By 
Associate Producer Richard Ross 
Merle Miller 


Elmer Bernstein 


Screenplay 
Music By 
Cinematographer 
Film Editor 

Art Director 
Production Manager 


R. F. McWhorter 
Released Thru United Artists 


Daniel L. Fapp 
William Murphy 
Fernando Carrere 
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Mat 2A 


Frank Sinatra, Tony Curtis (with trumpet) and Natalie Wood in 
a small French bistro, as seen by artist Al Hirschfeld. Rendition is 
from a sequence in the dramatic love story, “Kings Go Forth,” 


a United Artists release opening ......... at the 


wee ee ee Dheatre. 


This Is Sinatra 


(Personality Feature) 


“What kind of a guy is Frank 
Sinatra to work with?” 

“He’s a great guy, isn’t he?” 

“T hear that he’s very tempera- 
mental.” 

As soon as people discover that 
one knows Frank Sinatra, they be- 
gin making comments and_ asking 
questions like those above. 

But this is natural, for there 
probably isn’t a more intriguing star 
than Sinatra in all of Hollywood. 

Following a daily close-up view 
of Sinatra during the shooting of 
“Kings Go Forth,” which opens 
ee ae ene Theatre 
through United Artists release, one 
is able to make the following re- 
sponses to the questions and state- 
ment already posed: 

“Sinatra is a terrific guy to work 
with.” 

“Yes. He’s great 

“If he’s temperamental, he didn’t 
show it on the ‘Kings Go Forth’ 
set.” 

While making this movie, Sinatra 
revealed himself to be a dedicated 
actor, an intense, yet quick-with-the- 
quip person who knows how to en- 
joy life; a man_ considerate of 
others; a well-spoken, and some- 
times out-spoken, person who does 
not lack of courage of his convic- 
tions. 


1? 


More Natural 


Delmer Daves, who directed 
“Kings Go Forth,” the Frank Ross- 
Eton Production starring Frank 
Sinatra, Tony Curtis, and Natalie 
Wood, was asked why he ordinarily 
asks for only two or sometimes one 
“take” of a scene when most di- 
rectors will insist on several. 

“Tt’s because I feel it gives a much 
more natural life-like quality to a 
a picture,” he explained. “Even if 
an actor flubs his line or does some- 
thing else not quite according to 
the script, I often go ahead and 
use the scene. After all, we all 
stumble over words at times and 
make other mistakes. Why shouldn’t 
this very human quality be re- 
flected in a motion picture?” 

The United Artists release opens 

wtsve Gee Theatre. 


Veteran! 


World War II veterans who see 
the movie “Kings Go Forth” which 
OPENS oe sts at the 
Theatre through United Artists re- 
lease, will be interested to know 
that the man who directed it, Delmer 
Daves, is the one who helped sustain 
the canteen system for servicemen. 

Daves wrote, donated the scripts, 
and directed two motion pictures 
that raised $12 million for the main- 
tenance of service canteens during 
the war. 

The pictures: “Stage Door Can- 
teen” and “Hollywood Canteen.” 
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As a human being, Sinatra is out- 
ranked by few men. His sincerity 
is obvious. There is nothing phony 
about him. 

It is ironic that in the beginning 
of “Kings Go Forth,” Sinatra is 
depicted as a man who is prejudiced. 
In real life, of course, he is a liberal 
who appraises people on the basis 
of quality rather than race or color 
of skin. 

Aside from his own participation 
in show business, Sinatra is an avid 
jazz music fan. He is friendly with 
dozens of jazz greats, including 
some who remember when Sinatra 
was making his start as a Harry 
James and Tommy Dorsey vocalist. 
He admits that he favors big-band 
jazz over the small, more modern- 
istic combos. 

Sinatra also is a great boxing 
fan—and has dabbled in both the 
promotional and management ends 
of the game. Only his tight-as-a- 
drum schedule — including movies, 
club dates, recording sessions, tele- 
vision shows—prevents him from be- 
ing more active in the fight game. 

Last, and most important, Sin- 
atra has courage. He is a man who 
lives by his convictions. He is a 
fighter — and nothing proves that 
more than his current success. 

For it is reported that Sinatra had 
almost hit rock bottom in Hollywood 
a few years ago when he took the 
role of “Maggio” in “From Here to 
Eternity” for a pittance. With the 
role, he won an Oscar—beginning 
one of the most spectacular come- 
backs, if that is the word, in show 
business history. 

Today, he is the top star in an- 
other great picture, “Kings Go 
Forth,” which more than coinci- 
dentally mirrors many of his own 
ideas, opinions, and best qualities. 
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Mat 1D 
Natalie Wood, plays the part of 
an American girl living in south- 
ern France during World War II, 
with whom GI’s Frank Sinatra 
and Tony Curtis fall in love. 


“Kings Go Forth,” a United 
Artists release, opens ...... at 
MO Gasckens ce Veet. 


Tony Curtis Portrays Hero 
With the Heart of a Heel 


(Tony Curtis Feature) 


The history of crime is filled with 
stories of men who at one time 
seemed to be as nice, harmless and 
genteel as a priest—but, who, on 
other occasions, were heartless and 
rotten from the inside out. 

Such a man is soldier Britt Harris 
in the movie “Kings Go Forth,” 
with Frank Sinatra and Natalie 
Wood, opening at the 
Ree vee Theatre through United 
Artists release. Ironically, he is 
played by a genuine nice guy in 
real life, Tony Curtis. His “crime,” 
stealing and stomping on the heart 
of a girl, Monique (Natalie Wood), 
whom he pretends to love. 

As the heel in this wartime, love 
drama, Curtis produces the finest 
performance of his career. He is the 
guy who fights a great war when he 
wants to—and talks an even greater 
one when he’s with the fellows. 

He’s the lady killer who has listed 
conquests among women eyer since 


eee eeereee . 


he started going with girls. Cruelly, 
he plots an affair with Monique, 
wins her love, then drives her to 
the brink of suicide when his pre- 
tense has been exposed. 

From an actor’s point of view, 
this is a good role. 

Curtis was a perfect choice for the 
role of the carefree scion of a rich 
family, a handsome, glib-tongued 
playboy, the scrounger. 

A dedicated actor, he dug into 
the part, submerged his own great, 
decent instincts as a human being 
and came up a man without a con- 
science. 

Yet there were times when the 
role became a chore for Curtis— 
for he was forced to speak the lines 
of a bigot. Invariably, he grimaced 
noticeably afterward. 

But, as in real life, in “Kings Go 
Forth” crime does not pay. Curtis 
receives his come-uppance from a 
German’s gun. 


Bernstein Scores Film 


Elmer Bernstein, whose theme from “Man With The Golden Arm” 
has sold over 2,000,000 recordings in various versions to date, hopes to 


repeat with music from Frank Sinatra’s new film. 


The brilliant young composer, whose credits also include the mammoth 
musical background for “The Ten Commandments,” wrote the music for 
“Kings Go Forth,” the highly dramatic romance in which Sinatra co-stars 


with Natalie Wood and Tony Curtis. The picture opens 
Theatre through United Artists release. 


at the 


While the film is a dramatic one and Sinatra does not sing in his char- 


acter as an American lieutenant in love with an American girl living in 


war-torn France, the mood music is of extreme importance to the picture. 


Still KGF-27 


Mat 2D 


Tony Curtis takes a lick on the trumpet in a French bistro during 
World War II, while Natalie Wood and Frank Sinatra (in back- 
ground) are entranced. “Kings Go Forth,” a United Artists release, 


opens 


Big-Time Jazz 


Topflight jazz musicians Red Nor- 
vo and Pete Candoli portray French 
jazz musicians in Frank Sinatra’s 
new movie, “Kings Go Forth,” which 
opens Reetat SNe: 9. a5 5s « 
Theatre through United Artists re- 
lease. 

They play members of a small 
pickup band in a bistro near the 
front lines during the Allied invya- 
sion of Southern France toward the 
end of World War II. 

In the scene they provide musical 
backing for a trumpet showpiece 
featuring Tony Curtis—who can’t 
really play trumpet at all. Candoli 
taught him fingering for the scene. 

The music they play was espe- 
cially composed by Elmer Bernstein, 
whose prior association with Sin- 
atra was as composer of “The Man 
With the Golden Arm.” 

The Frank Ross-Eton Production 
was directed by Delmer Daves and 
adapted from Joe David Brown’s 
novel. 


at the .... 


eer eeeeceee 


Theatre. 


Which Accent? 


The problem of accents, always 
a headache to American performers 
playing the roles of foreigners, is 
even more complicated for Natalie 
Wood. 


Starring with Frank Sinatra and 
Tony Curtis in “Kings Go Forth” 
for the United Artists release which 
OPENGia.s fs cs at the ..... ... The- 
atre, Natalie plays an American girl 
who was born and has always lived 
in France. 


Though she is supposedly per- 
fectly bilingual in the Frank Ross- 
Eton production, and the script 
called for her to speak both English 
and French dialogue, it took several 
meetings of the production staff to 
determine if she should speak Eng- 
lish with a French accent. 

Despite varying opinions, it was 
decided that she would speak Eng- 
lish with a slight French accent— 
and French with a slightly English 
one, but fluently in both tongues. 


Still P-31 


Mat 2E 


Frank Sinatra threatens to kill Tony Curtis for having betrayed 
Natalie Wood, a girl whom they both love. “Kings Go Forth,” 


a United Artists release, will open . 


ao 2 ae THe: oc eae oe Eheatre; 


War Memories May Reeall 
Best Years of Their Lives 


(Special Feature) 


The reason motion pictures with war backgrounds are popu- 
lar with the movie-going public, contends Producer Frank Ross, is 
that for many men, their service years were the best years of their 
lives, and they like to relive those years vicariously through a 


Sinatra Lines Up 
Noted Jazzmen 


(Music Feature) 


Leave it to Frank Sinatra not to 
miss a trick, 

There’s a scene in his new film, 
“Kings Go Forth,” a romantic tale 
set in France during the Allied in- 
vasion toward the end of World War 
II, where a number of French mu- 
sicians are jamming it up in a 
village bistro when Frank, Natalie 
Wood and Tony Curtis walk in. The 


picture, a United Artists release, 
OPeNSaeudl mui casat: “thes: eaeeee. 
Theatre. 


When it comes to jazz Sinatra will 
not settle for second best. 

He and Producer Frank Ross, 
signed two of the all-time giants of 
jazz, trumpet star Pete Candoli and 
vibraphone ace Red Norvo to spark 
the music. Rounding out the combo 
are drummer Mel Lewis, Richie 
Kamuca on tenor sax, and bassist 
Red Wooten and guitarist Jimmy 
Weible, the latter two being per- 
manent members of Norvo’s troop. 

As for the music they play, rather 
than pick a hackneyed jazz stand- 
ard a brand new jazz tune by Elmer 
Bernstein (composer of “Man With 
the Golden Arm”) was ordered. 

Norvo and Candoli are as well 
known as arrangers as instrument- 
alists. 

“Kings Go Forth,” filmed partly 
on the Cole D’Azur in France, 
was directed by Delmer Daves and 
based on Joe David Brown’s book 
which tells of the intense conflict 
born of a romantic triangle during 
closing days of the World War II. 


Still P-25 


Nat 1C 


Tony Curtis plays a heel in the 
dramatic love film, “Kings Go 
Forth,”? a United Artists release 
opening ...... at the ....... 
Theatre. He is co-starred with 
Frank Sinatra and Natalie Wood 
in the picture. 


war picture. 

Ross produced “Kings Go Forth,” 
a moving love story against a World 
War II background and_ starring 
Frank Sinatra, Tony Curtis, and 
Natalie Wood under the direction 
of Delmer Daves. The picture opens 
Javigeeenehe at the ........ Theatre. 

“I don’t mean that being in the 
service is a particularly easy life in 
any war,” the producer explains, 
and certainly thé men in actual com- 
bat don’t have pleasant memories 
to look back on for the mest part. 
But the large majority of men in 
the service were never under com- 
bat conditions. They had all their 
basic needs taken care of, no one 
person had much responsibility, 
they could set aside plans and wor- 
ries about the future until dis- 
charged, and in most cases they saw 
new parts of the world and made 
new friends.” 

Being human, Ross says, these 
men tend to forget the unpleasant 
aspects of military life and remem- 
ber the bright side; so that today, 
when they see a picture with a mili- 
tary atmosphere, these ex-servicemen 
—many of them weighed down with 
family responsibilities and business 
worries—can identify with one of 
the characters in uniform and re- 
live “the good old days.” 

Ross says there is also another 
side to the popularity of war pic- 
tures. 

“A large part of our box office 
receipts come from teenagers,” he 
points out, “who have never been 
involved directly in a war, but 
have heard stories about it from 
fathers, uncles, older brothers. To 
them war is a glamorous adventure 
in foreign lands, and they want to 
learn more about it.” 


Army Info Service 


Aids ‘Kings Go Forth’ 


Pictures dealing with warfare can 
probably be made without the help 
of USAIO(LA), but that’s doing it 
the hard way. 

USAIO(LA) stands for United 
States Army Information Office, Los 
Angeles branch, and this mouthful 
has been helping Hollywood make 
war movies for quite a number of 
years. 

The latest film to which USAIO- 
(LA) contributed men, material and 
invaluable know-how, is the Frank 
Ross Production of “Kings Go 
Forth,” starring Frank Sinatra, Tony 
Curtis and Natalie Wood, now 
PGE s parents at the Theatre. 

For “Kings Go Forth,” the Office 
(staffed by much-decorated officers 
and enlisted men) supplied soldiers, 
a vast ammunition dump, a huge 
motor pool, and all kinds of weap- 
ons from artillery to machine guns, 
M1 rifles and .45’s. 

Not only is the USAIO(LA) help- 
ful above and beyond the call of 
duty, but it even volunteers its 
services. 
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A Heel At Bay! 


Stili KGF-36 


Mat 2C 


Still KGF-44 


Mat 2F 


The guy with the smooth line, the sophisticated heel, whose 


love-’em-and-leave-em attitude 


toward 


women is his life credo 


has been depicted in motion pictures before, but never with such 
complete devastation as it is in the United Artists release, “Kings 


Go Forth,” which will open 


at the Theatre. 


eee wale One 


The picure tells of two GI’s, played by Frank Sinatra and Tony 


Curtis, stationed 


in southern France, 


who fall in love with an 


American girl, played by Natalie Wood, who lives a rather secluded 
life with her widowed mother (Leora Dana). To say they fall in 
love is not quite the truth. Sinatra falls in love. Curtis sees the 
opportunity for a quick romance, which means some fun while it 


lasts and then—“lady, good-bye.” 


When Sinatra learns that Curtis has no intention of marrying 
the girl, he forces him to tell her the truth. There is an added fact 
which makes Curtis’ behavior even more despicable. The girl is part 
Negro, her father, now dead, had been a Negro, and the family 
moved to France to escape racial prejudice. 


Curtis uses this situation as an excuse to break his promise to 
Natalie Wood. In her mother’s presence, he tells her that he has 
been with many girls before in his life, but at least they were white. 
The mother becomes infuriated beyond words, and the girl shrieks 


with shock. 


A heel has been exposed—but at a price! 


“Kings Go Forth” was produced by Frank Ross, directed by 
Delmer Daves, and written by Merle Miller from Joe David Brown’s 


best-selling novel. 


Between Two Fires! 


(Production Feature) 


“I’m going to kill you, Britt. I 
don’t know how or when, but I’m 
going to kill you.” 

The background is southern 
France, where the Germans are 
holed up during World War I. 
Two American soldiers have volun- 
teered for an almost-impossible mis- 
sion—an attempt to penetrate into 
enemy territory to locate German 
gun emplacements. 

But even the great danger that 
surrounds them cannot dissolve their 
personal bitterness. One threatens 
to kill the other. The other listens 
and wonders which death will be the 
most terrible — the killing at the 
hands of his erstwhile buddy, or the 
other by the Germans. 

The one who threatens murder is 
Lt. Sam Loggins in the “Kings Go 
Forth,” United Artists release, open- 


INS) ag tesa ptethe iiss. Gees Theatre. 
The role is played by Frank Sinatra. 
The threatened soldier is _ Britt 


Harris, played by Tony Curtis. 
The cause of their anomosity is 
a half-white, half-Negro girl whom 
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Sinatra loves. He promises to kill 
Curtis because Tony has duped the 
girl, Monique (Natalie Wood), into 
accepting a fake marriage proposal. 

The personal conflicts involving 
this trio constitute one of the most 
intense dramas ever filmed. 

“Kings Go Forth” was produced 
by Frank Ross-Eton productions 
with Delmer Daves directing. 


‘Most Explosive’ 


The man who refers to himself 
deprecatingly as “a thin singer”— 
Frank Sinatra—plays the role of an 
American soldier in love with a half- 
Negro girl in the Frank Ross Pro- 
duction of “Kings Go Forth,” open- 
HN Se) OMG Hapapels- salar Abe tiCina siesinsies 
Theatre through United Artists re- 
lease. Sinatra calls the role his 
“most explosive” since his unforget- 
table portrayal of Maggio in “From 
Here to Eternity.” He co-stars in 
“Kings Go Forth” with Tony Curtis 
and Natalie Wood. 


Natalie Wood's Star Career 
Developed Solely By Movies 


(Biography ) 


Natalie Wood, the slim, brown- 
eyed actress, is a genuine Holly- 
wood motion picture star. She has 
been developed in and by the film 
industry, without the external assist- 
ance of the stage, beauty contests, 
television or foreign promotions. 
Natalie essays her first thoroughly 
mature role this year in “Kings Go 
Forth” a Frank Ross Production co- 
starring her with Frank Sinatra and 
Tony Curtis, and opening ........ 
absathe! oS oes Theatre. 

Natalie was destined to be a star, 
and she wouldn’t have it any other 
way. She is put together with the 
right proportions of talent and tem- 
perament, normalcy and eccentricity, 
appeal and determination, beauty 
and _ brains. 

Natalie was born in San Francisco 
on July 20, 1938, the daughter of 
Nicholis Gurdin and the former 
Maria Kuleff. Her father is a prop 
maker specialist in the motion pic- 
ture industry. 

When Natalie was four, the fam- 
ily moved to Santa Rosa, California, 
where director Irving Pichel was 
filming “Happyland.” Pichel em- 
ployed some of the townsfolk as ex- 
tras, including Mrs. Gurdin and her 
tiny daughter. The child’s natural 
acting ability and quick understand- 
ing of directorial instructions made 
an impression on Pichel. 

Two years later, directing “To- 
morrow is Forever,” starring Claud- 
ette Colbert and Orson Welles, 
Pichel immediately sent for Natalie. 
After a perfect screen test, she was 
assigned the role of the orphaned 
ward in the picture. Her last name 


was changed to Wood by William 
Goetz and Leo Spitz at U-I because 
of their friendship with the late 
Sam Wood. 

The little girl’s performance in 
the poignant and dramatic role won 
her acclaim from every motion pic- 
ture critic in the United States and 
Europe, and she also was honored 
with her first Boxoffice Blue Ribbon 
Award. 

In 1955, Natalie came to Warner 
Bros. for her first picture on the 
Burbank lot—“The Silver Chalice,” 
in which she played Virginia Mayo 
as a girl. She followed that with 
her brilliant performance in “Rebel 
Without a Cause,” “The Searchers,” 
and many others. 

Natalie is as lively as a trout and 
as irrepressible as a book salesman. 
She also goes through “phases,” like 
the staying-up-late-and-reading-intel- 
lectual-books phase or the elegance 
phase or the “crazy feathers” haircut 
phase. 

Natalie plays the piano and is a 
record collector, enthusiastic, na- 
turally. She reads as much as she 
has time for, and right now she 
thinks Thomas Wolfe and Ernest 
Hemingway are the world’s greatest 
authors. Her favorite song is “Smoke 
Gets in Your Eyes.” She likes Nat 
(King) Cole and Johann Sebastian 
Bach. Her recently headlined-mar- 
riage to Robert Wagner has been 
called the match of the year. 

Natalie likes to swim, go horseback 
riding and play a round of golf oc- 
casionally. She also relaxes by tak- 
ing long drives along the Pacific 
Coast by herself. 


Leora Dana Earns Fame 


In ‘Older Women’ Roles 


(Biography ) 


In private life one of the most 
attractive — and most critically ap- 
plauded young actresses on stage, 
screen or TV, Leora Dana _ has 
earned her fame and fortune por- 
traying women double or more her 
age. 

She is at it again with Frank 
Sinatra and Tony Curtis in “Kings 
Go Forth,” wherein she plays the 
50-year old mother of Natalie Wood. 
Prior to her appearance in this 
Frank Ross Production for United 
Artists, she headlined nearly a dozen 
Broadway hits and played a charac- 
ter her own age only once when 
she replaced Margaret Sullivan in 
“Sabrina Fair.” 

New York born 33 years ago, 
Leora always wanted to act and 
following her graduation from Bar- 
nard College she was accepted by 
London’s famed Royal Academy of 
Dramatic Art. Here she received the 
Silver Medal Award, and during 
summer vacations appeared in West 
End _ plays. 

After graduation from the RADA 
Miss Dana, unable to secure a per- 
manent work permit in London, re- 
turned to New York and amazed 
herself by winning the part of a 
17-year-old girl in “The Madwoman 
of Chaillot.” For this, her first 
Broadway play, she won the Clar- 
ence Derwent Award. 

During the ensuing five years Miss 
Dana was to appear as women of 
varying ages—all much older than 
herself—in such Broadway hits as 
“The Happy Time” (1949-51), 
“Point of No Return” with Henry 
Fonda (1951-53), and “Sabrina 
Fair” (the sole case in which she 
played a woman her own true age), 
plus “Julius Caesar” at the Ameri- 
can Shakespeare Festival at Strat- 
ford, Connecticut (with Raymond 
Massey in 1955). 

Later she toured with Tyrone 
Power in “A Quiet Place,” coming 


Mailman, Please Note! 


Tony Curtis, currently starring 
in “Kings Go Forth,” averages 9,000 
fan letters a week—or more than 
comes into the Beverly Hills Post 
Office for all the rest of the town! 
In the Frank Ross Production of 
“Kings Go Forth,” opening on 
rcs a at the Theatre 
through United Artists release, Tony 
is co-starred with Frank Sinatra 


and Natalie Wood. 
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to Hollywood for her screen bow in 
“3:10 To Yuma” late in 1956. 

Miss Dana is equally well known 
on the electronic tube as the star 
of many top TV dramas and in 
1956 made a highly applauded docu- 
mentary, “The Story of a Patriot,” 
filmed at Williamsburg, Virginia. 
During her summers away from 
Broadway she stars in summer stock. 

Miss Dana’s mother, Alberta Web- 
ster Dana, is Canadian; her father, 
now dead, was New York publisher 
William Shepherd Dana. 

Despite her personal youth and 
good looks, Miss Dana has yet to 
play a glamor role. But she has suf- 
ficient allure to capture the heart of 
Kurt Kaznar, with whom she ap- 
peared —as a matronly Habitant 
mother—on Broadway in “The Hap- 
py Time.” They have been married 
several years, live in New York but 
maintain a Los Angeles hideaway 
for use when one or the other comes 
to Hollwwood for films or TV. They 
have appeared together in only two 
TV shows and the one play. 

Miss Dana is an accomplished 
dancer and would like to do a musi- 
cal. She also paints well and has 
had a one-woman exhibit of her por- 
traits in New York. 

Her hair, always white or grey 


on stage or screen, is really brown. 


Still KGF-P 19 


Mat 1B 


Natalie Wood plays American 
girl in France, with whom Frank 
Sinatra and Tony Curtis fall in 
love. “Kings Go Forth,”’ a United 
Artists release, will open...... 
at the. 223.622 a Theatre. 


Natalie Advises 
Teen-Age Girls 
Not to Go Steady 


(Teen-Age Feature) 


Attention, teen-agers! 

The girl who, in the movies, has 
been the very epitome of the Ameri- 
ca teen-agers, says firmly and un- 
equivocally, “Don’t go steady!” 

The speaker is, of course, Natalie 
Wood, who plays her most ambi- 
tious and complex role to date “in 
a co-starring role with Frank Sin- 
atra and Tony Curtis in the Frank 
Ross Production of “Kings Go 
Forth,” opening on ........ at the 
Bhan age c Theatre through United 
Artists release. 

Going steady, according to Natalie 
Wood, can hinder a young girl’s 
development into a mature and well- 
rounded person. 

“Oh, I admit there are some bene- 
fits of the steady date,” Natalie says. 
“It’s reassuring to know that, come 
Saturday night, you’re going to be 
with somebody you like. It’s an 
assurance that you're attractive, and 
a protection against being lonely. 
But it has its drawbacks, too, and 
I think these outweigh the advan- 
tages.” 

It is Natalie’s theory that going 
steady at too early an age denies a 
girl sufficient opportunity to see how 
her contemporaries act as a whole. 

“While there can be no question 
that when a girl marries she should 
leave her roving days behind,” Nat- 
alie says, “nevertheless she should 
have had them—if only for the pur- 
pose of enlightened comparison. The 
only way to understand people is 
to get to know them—and that in- 
cludes kids your own age. You 
can’t do this by tying yourself too 
closely to a steady, it insulates you 
too much from the rest of the 
crowd.” 

The current fashion of dancing 
only with your steady at a party is, 
Natalie feels, wrong. “Certainly you 
should dance more with him than 
any of the other boys, but you ought 
to circulate, too. The teens are too 
early an age for a proprietary and 
exclusive relationship.” 


Unknown Gives 
Fine Performance 


(Special Feature) 


A 73-year-old French woman, who 
has never been to see a motion pic- 
ture in her life, played a scene with 
Frank Sinatra and very nearly stole 
it from him. 

While shooting in the mountain 
village of Tourettes-sur-Loup, near 
Nice, the Frank Ross-Eton produc- 
tion “Kings Go Forth” which opens 
1a eae at the Theatre, 
needed an elderly French woman for 
a small part in the film, and Di- 
rector Delmer Daves chose Marie 
Isnard from the crowd. 

The tiny, shy septagenarian had 
to stop Sinatra, as a lieutenant in 
the liberating U. S. Army, and offer 
him a glass of wine, saying: 

“Vive l’Amerique.” 

Sinatra answers with “Vive la 
France,” and the woman says “Vive 
le President Roosevelt.” 

Then, as he returns the glass to 
her and begins marching again with 
his troops, Sinatra shouts: 

“Vive les Folies-Bergere.” 

It was a long scene, even for an 
experienced actress, but Marie’s 
lines were printed out for her in a 
large clear hand, and she learned 
them quickly. 

After only two takes Director 
Daves declared it was perfect and 
had his assistant tell Madame Isnard 
in French that even Sarah Bernhardt 
couldn’t have done it better. 

The compliment was lost on a 
smiling old woman, who had never 


heard of Bernhardt. 


Cote D’Azur 


Go Forth,” opening on 
 cavelaseate at the Theatre 
through United Artists release, was 
filmed in part on location in what 
has been called “The most beauti- 
ful spot in the whole world”— 
France’s fabulous Cote D’Azur. A 
story of love on the Riviera during 
World War Il, “Kings Go Forth” 
co-stars Frank Sinatra, Tony Curtis 
and Natalie Wood. 
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Daves Has Music 
Put Performers 


In Right Mood 


(Production Feature) 


During the shooting of scenes in 
silent movies—as most oldtimers 
know, and newtimers may be _ in- 
terested in learning—a string trio 
played on the set, to help the ac- 
tors in establishing mood. Whether 
the mood of the scene to be played 
was sad, gay, comic, tragic, the trio 
carefully chose its selections to fit. 

With the coming of sound, of 
course, the mood-music trio was 
doomed. Absolute silence — other 
than the dialogue spoken by the 
actors — was necessary on the set. 
And actors had to get into the pro- 
per mood and stay in it without 
benefit of soulful fiddlers. 

It comes under the heading of 
news that the ancient mood-musick- 
ers were used during certain phases 
of the new Frank Ross Production 
of “Kings Go Forth,” starring Frank 
Sinatra, Tony Curtis and Natalie 
Wood, and opening on ........ at 


ENG vhs omen Theatre through United 
Artists release. 
It was the notion of director 


Delmer Daves to use mood-music 
during the production of “Kings Go 
Forth,” for special reasons. The 
story contains many delicate shadings 
of feeling, yet because of certain 
technical limitations it was impos 
sible to shoot it in anything ap- 
proaching a continuous sequence. 

In fact, some shots were made 
without sound, and merely showed 
Natalie Wood reacting to lines 
which Sinatra had spoken three or 
four days earlier. It was to bridge 
this difficult gap in sustained mood 
that Daves rescsuitated the old 
string trio. 

For shots involving dialogue, the 
trio played during rehearsals, and 
right up to the time when the sound- 
recording equipment was turned on. 

Just as the trié used to play sad 
music in the old days to help an 
actress cry, so Daves had it played 
for the same reason during a scene 
in “Kings Gor Forth,” and the result 
was extremely effective. 


Real Life Friends 
Hateful Rivals in Film 


In the movie “Kings Go Forth,” 
which opens ....... at theres... 
Theatre through United Artists re- 
lease, actors Frank Sinatra and 
Tony Curtis are army buddies who 
fight and become enemies because 
of a girl. 

The girl is Natalie Wood. She 
plays the role of “Monique,” who 
was born of white-Negro American 
parents in France. Sinatra is Lieut. 
Sam Loggins and Curtis is Britt 
Harris. The action takes place dur- 
ing World War II. 

Sinatra and Curtis become ene- 
mies after the latter has taken ad- 
vantage of the girl and used the 
fact of her race as an excuse. 

They not only fight in this pic- 
ture, Sinatra threatens to murder 
Curtis. And only Curtis’ demise in 
the war prevents him from making 
good his threat. 

In real life, Sinatra and Curtis are 
just the opposite—fast friends. Both 
are regular, out-going guys. 


Still KGF—P-Art 10 


Mat 1E 
Tony Curtis plays a GI sta- 
tioned in France, who professes 
to fall in love with an American 
girl (Natalie Wood) living a 
lonely life there. “Kings Go 
Forth,” will open ........ at 
the Theatre though 
United Artists release. 
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